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Design Snake Studio 708 n 35th st. #307 Seattle, WA 98103 
206-399-5113 | paul@designsnake.org | www.designsnake.org

Summary: I am a graphic designer specializing in illustration, mixed 
media and web design with a strong eye for client needs.

Proficient in: Adobe CS4, Adobe After Effects, BB Edit, MS Office, Adobe Soundtrack Pro, Logic Pro

Client: Noise for the Needy  | January 2010 to Present 
Owner: A Seattle-based nonprofit organization that raises money for charita-
ble causes through the production of live music shows, run by NFTN Board
Project: Work with current Art Director to produce 2010 Festival projects.
Site: noisefortheneedy.org 
Project: Produce 2010 Festival projects.

Task: Work with Art Director to produce all festival collateral, including print, branding and web design. 

Design Solution: Work with Art Director to determine color scheme and gener-

al layout before beginning production. Managed multiple projects and provided design 

comps, screen-printed posters, and design production on several projects.

Result: Completed over 16 different projects, including a 2-page full-color layout, flash 

banner advertisements, and all print materials, all on time and within budget.

Client: L-Train Films 
Owner: L-Train Films Producer
Project: Web Site Design  
Site: ltrainfilms.com
Task: Create an online demo reel for a film producer.

Design Solution:  The client really had a strong vision for how she wanted herself to represnted. By keep-

ing the design simple with an easy UI and clean layout keep the clients vision in line with design. Another 

important aspect of this project with making sure that L-trains films had a good SEO so that when searched 

even though the site is mostly Flash based that their information came up at the top the page. This was 

done by producing a site that has an all the correct meta data imbedded with limited Flash modules.

Result: A functioning site that has grown to over 1000 uniques hits a month.

Client: The Maldives	  
Owner: The Maldives, a Seattle-based country-rock band
Project: Identity, T-shirt, and Web Site Design  
Site: themaldivesmusic.com
Task: Design a logo, t-shirt, and web site

Design Solution: Design a logo, t-shirt, and web site to better showcase the band.

Design Solution: For this 12-man band, the design had to appeal to a large audience and give a solid representa-

tion of each band member. Used photos provided by Kyle Johnson, a clean typeface, and simple big design UI. 

Result: The band moved beyond MySpace with a site that gets 2,000 unique hits a month and provides a 

level of professionalism to their design. The band started playing bigger venues and have since played for 

the inauguration of the Mayor of Seattle and gotten a showcase at SXSW and more national airplay.

Education:
Seattle Central Community College 2004-2006 | Graphic Design AAS-T 

Art Institute of Seattle 1995-1997 | Computer Science AA
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